Toward a Sustainable Agriculture, Module V, Section E:  Beyond Organic


Business Report:  Sustainability Index

Name(s) _____________________________________________________________________

Name of Business ______________________________________________

Do you know anything about this business before you start research?  If yes, what have you heard?  

Where is this business located?

What products does this business sell?

Does this business only produce and sell organic products?  

If it also handles conventional products, does the business claim those other products are sustainable in some way?  If yes, what sustainability claims does it make?  

Is the business independent?  (In other words, is it a subsidiary of another company?)  Look at  “Who Owns Organics” to find the answer. http://www.msu.edu/~howardp/organicindustry.html 

Does this business make sustainability claims beyond being organic?  

If yes, what are they?  (For example, fair trade, support of family farms, cooperative business structure, give to communities, treatment of employees, etc.)
Is this business being criticized by consumer advocacy groups as not living up to its claims?  If yes, are the criticisms credible and what are they?

Taking all this information into account, what sustainability rating would you give this business?  

Use the web to find the answers to the questions on this worksheet.  

Where to look for information:

· The company’s website often provides information about the structure of the company on an “about us” page.  Some also have information on their standards and practices.  Read their marketing claims carefully—do they list specific practices and commitments, or do they make untested claims about “caring for the earth” or “supporting family farms”?

· Look for mention of the company in articles by independent newspapers and see what they say.

· Check the website of the Organic Consumers Association http://www.organicconsumers.org/ .  You can enter the company or product name in the search box, and the site will list articles mentioning that name.  

· The Cornucopia Institute http://cornucopia.org/pasture/index.php has done its own sustainability rating of companies producing organic dairy products at http://cornucopia.org/index.php/dairy_brand_ratings/ 

· The Willy Street Coop in Madison has written profiles of a number of companies and farms for its monthly newsletter.  You can view these profiles at http://www.willystreet.coop/our_providers   Other natural foods cooperatives and retailers may also be able to provide some information about the companies that supply them.  

· Co-op America rates a number of large food processing and retailing companies on its Responsible Shopper web page at http://www.coopamerica.org/programs/rs/companies.cfm 

