Examples of Socially Responsible Labels
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FSC – Forest Stewardship Council, an independent organization that certifies that wood products are produced sustainably.  FSC is an international certification program; there are also several state and US sustainable forest product labels, including Green Seal, and Sustainable Forestry Initiative.  See http://www.fscus.org/ for more information.  
USDA Organic – needs no explanation at this point!  See Sections A and C of this module.  

Fair Trade Certified – The logo for TransFair USA.  According to their website, “TransFair USA, a non-profit organization, is the only independent, third-party certifier of Fair Trade products in the U.S. TransFair's rigorous audit system verifies industry compliance with Fair Trade criteria. TransFair licenses over 600 U.S. companies to display the Fair Trade Certified label on agricultural products that meet strict international Fair Trade standards. TransFair is one of 23 members of Fairtrade Labelling Organizations International (FLO).

“TransFair USA enables sustainable development and community empowerment by cultivating a more equitable global trade model that benefits farmers, workers, consumers, industry and the earth. We achieve our mission by certifying and promoting Fair Trade products.”  See http://transfairusa.org/ for more information.  
Energy Star -- a joint program of the U.S. Environmental Protection Agency and the U.S. Department of Energy to rate the energy efficiency of appliances, heating and cooling equipment, and other building-based energy using equipment.  Products with the Energy Star rating meet minimum energy efficiency standards.  See http://www.energystar.gov/ for more information.  

Marine Stewardship Council – An international organization that certifies fish as sustainably harvested.  The certification body is independent but receives funding from the seafood industry.  The MSC was initially established by Unilever, the world's largest buyer of seafood, and WWF, the international conservation organization, in 1997 and became an independent organization in 1999.  See http://www.msc.org/ for more information.   
